
10 ways... are printed as stand-alone 
publications enabling the author to exercise 
complete autonomy over their editorial ‘soap 
box’. We are happy to provide you with a title 
on which to base your work, but are equally 
happy for you to devise your own – after all, 
you are the expert. The editorial team at 
PMGroup will send you a comprehensive brief 
to help steer your copy, then, once written, 
will edit the final production to your 
satisfaction. Once printed, your 10 ways...  
is circulated with the leading industry 
magazines Pharmaceutical Marketing (PM) 
and/or Pharmaceutical Marketing Europe 
(PME). It is also hosted online at PMLiVE.com.

EXCLUSIVITY
To avoid duplication on subject matter  
we only allow one author in a 12-month  
period to write about a particular topic.  
So, if you have a subject in mind, the  
sooner you reserve it the better.

GENERATING BUSINESS
We provide space for an author’s contact box, 
plus a strip ad on the outside back cover of 
your 10 ways... This helps to brand your work 
while also providing potential customers with 
the necessary contact details to pick up the 
phone. We can also post your 10 ways...  
at PMLiVE.com with live links to help drive 
traffic to a landing page of your choice.

With so many companies competing for the 
same business, how do you make your voice 
heard above the rest? By demonstrating your 
expertise with 10 ways...

The 10 ways... series offers you the 
opportunity to share your knowledge 

in a modular format with your peers 
and potential customers within the 
pharmaceutical industry. The four-page 
supplement is designed to educate those less 
familiar with a particular practice in 10 easy 
steps, thereby raising the credibility of the 
author as an expert in their chosen field.

FREQUENCY:  
Pharmaceutical Marketing:  
Monthly

Pharmaceutical Marketing Europe:  
Bi-monthly

CIRCULATION: 
Option 1:  
Pharmaceutical Marketing,  
9,400 plus run-ons

Option 2:  
Pharmaceutical Marketing Europe,  
7,200 plus run-ons

Option 3:  
Pharmaceutical Marketing &  
Pharmaceutical Marketing Europe,  
16,600 plus run-ons
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BESPOKE SERVICE

AT A GLANCE



Address: 
PMGroup 
Mansard House 
Church Road 
Little Bookham 
Surrey 
KT23 3JG

Tel: +44 (0)1372 414200

Fax: +44 (0)1372 414201

Web: www.pmlive.com/10ways

CONTACT INFORMATION

RATES PER 10 WAYS...  
(FROM JANUARY 2010) 

Pharmaceutical Marketing: 
£5,500

Pharmaceutical Marketing Europe: 
£5,500

Pharmaceutical Marketing and  
Pharmaceutical Marketing Europe: 
£9,500

Additional charge for an 
interactive version to be  
loaded onto PMLiVE.com 
£500

WHAT PREVIOUS 10 WAYS... AUTHORS SAY

FACTSHEET

Editorial:  
Sylvie Wootton:  
swootton@pmlive.com

Kate Pain: 
kpain@pmlive.com

Sales:  
Chonell Roy:  
croy@pmlive.com

Paul Waddingham: 
pwaddingham@pmlive.com

Production: 
Keith Shilson:  
kshilson@pmlive.com

DECEMBER 2010

 We’ve found the 10 ways...  
we generated extremely valuable.  
They have produced a lot of interest  
not just when published but on an 
ongoing basis and we still use the  
run-ons for promotional purposes.  
We will be planning another one soon. 

Carwyn Jones, head of pharmaceutical sales and marketing, Doctors.net.uk

 Millward Brown has used the  
10 Ways... series very successfully  
on three occasions. They give us a 
thought-leader platform; a marketing 
tool that is invaluable; and they generate  
a great deal of interest over time. 

Trevor Acreman, head of healthcare Europe, Millward Brown


